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ACA & Consumer 
Protections: 
What’s New?



Patient Protections in the ACA

 New policies for more fair 
treatment

 Help paying for coverage
 Easier to understand information
 Delivery system reform
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Protective Policies 
 Patient Bill of Rights
 Prohibits pre-existing condition exclusions

 Children (present)
 Adults (January 2014)

 Provides young adult coverage (up to age 
26)

 Prohibits limits
 Ban on lifetime limits (present) 
 Phases out annual dollar limits
 Policy cancellations (recission)

 Premium rebates (medical loss ratio)
 Guarantees right to appeal
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Help Paying for Coverage

 Free preventive care and          
annual check-ups 

 Tax credits and cost-sharing  
subsidies

 Medicaid expansion (<138% of FPL)
 Medicare
 More affordable prescriptions
 Free preventive care

4



Easier to Understand

 Uniform market rules 
 Family, age and geographic ratings
 Single risk pool

 Insurance marketplace (Covered 
California)
 Online – streamlined application, 

decreased data/documentation
 Standard benefits 
 Standard cost-sharing
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Easier to Understand

 Summary of Benefits & Coverage
 New standard form for private insurance
 Summarizes coverage by grouping costs
 Provides coverage examples
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Delivery System Reform

 Provider payments
 Pay for performance models
 Non-payment or reduced payment for 

poorer outcomes (readmission rates at 
hospitals)

 Consumer/provider engagement 
(Choosing Wisely)
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Delivery System Reform
 Value-based insurance
 Consumer financial incentives
 Quality/cost factors together

 Wellness incentives
 Permitted in employer-based context
 Individual market – ACA testing through 

10 state pilot projects
 Need to avoid discriminatory impact

 Patient-centered medical home
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Other Delivery System Issues

 Cost, quality, and safety transparency
 Stronger data collection
 Quality measures

 Consumer Experience 
 CAHPS (AHRQ) – patient-reported
 NCQA/URAC – provider-reported
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Opportunities for Consumers
 Vocal support for Medicaid expansion 

in California
 Significant Outreach and Education 

grants – organizations to apply
 Partnership between county and 

Covered California to get the word 
out

 Engage with policy advocates as 
Covered California moves forward
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Thank you! 

Please email 
Julie Silas with 
any questions:

jsilas@consumer.org 

Reports can be downloaded
from: 
www.consumersunion.org/health


