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COUNTY OF ALAMEDA

health care services agency

INFORMAL REQUEST FOR PROPOSAL (IRFP) No. HCSA-0220
For

 SOCIAL MARKETING CAMPAIGN FOR HCSA
	IRFP Release Date
	June 23, 2020

	Bidder Questions Due
	June 30, 2020 by 5:00 PM

	Question and Answer/Addendum Release 
	July 7, 2020

	Response Due Date
	July 14, 2020 by 2:00 PM
Email submission to Erika.Adams@acgov.org

	Official Award Notification
	July 28, 2020

	Contract Term
	September 1, 2020 to August 31, 2021

	For information about this project,

please contact:
	Erika Adams
Erika.Adams@acgov.org


Note: Award and start dates are approximate.
VENDOR INSTRUCTIONS:

· REVIEW ALL SPECIFICATIONS BEFORE SUBMITTING BID RESPONSE;

· COMPLETE EXHIBIT A, BIDDER INFORMATION SHEET;

· COMPLETE RESPONSES TO ITEMS A-E ON PAGES 6 AND 7;

· COMPLETE EXHIBIT B, BID FORM;

· COMPLETE SLEB SUBCONTRACTING INFORMATION SHEET FOR PURCHASES $25,000 and OVER; 

· PROVIDE PROOF OF INSURANCE AS SPECIFIED ON EXHIBIT C, COUNTY OF ALAMEDA MINIMUM INSURANCE REQUIREMENTS;

· COMPLETE EXHIBIT D, DEBARMENT & SUSPENSION CERTIFICATION FORM FOR PURCHASES $25,000 and OVER; 

· EXHIBIT E, CONTRACT COMPLIANCE REPORTING REQUIREMENTS, ONLY APPLIES TO PURCHASES/CONTRACTS $25,000 AND OVER IF THE PRIME IS NOT A SLEB OR SLEB WAS NOT WAIVED. IF THERE IS A SLEB SUBCONTRACTOR REQUIREMENT AND THE CONTRACT IS OVER $25,000, THIS EXHIBIT IS APPLICABLE; AND
· EXHIBIT F, REQUEST FOR BID PREFERENCE, FOR CONTRACTS OVER $25,000.

FOR PURCHASES $25,000 OR LESS:  VENDORS MUST MEET THE ATTACHED DEFINITION OF A SMALL LOCAL EMERGING BUSINESS (SLEB).

FOR PURCHASES OVER $25,000 UP TO $100,000:  VENDORS MUST MEET THE DEFINITION OF A SMALL LOCAL EMERGING BUSINESS (SLEB), OR SUBCONTRACT WITH A SLEB TO PARTICIPATE IN THIS INFORMAL REQUEST FOR QUOTE (IRFQ).  SLEB PRIME VENDORS WILL BE ELIGIBLE FOR A 5% BID PREFERENCE.  SEE “COUNTY PROVISIONS” SECTION. 

SECTION 1: INTRODUCTION & BACKGROUND

INTENT
It is the intent of this Informal Request for Proposal (IRFP) to seek one or more qualified organizations with the expertise and experience to provide the Alameda County Health Care Services Agency (HCSA) with social marketing services, including the development of communication assets and tools to assist in the Agency’s COVID-19 pandemic response. The selected awarded Bidder(s) shall develop a comprehensive social marketing campaign that will incorporate feedback from public or non-profit health organizations, as well as from  collaborative partnerships with social justice and public health promotion programs that tackle broader social inequalities - access to power, resources, and opportunities – all of which determine the outcomes of health and disease within the population.
The County intends to award a one (1)-year contract (with option to renew) to the Bidder(s) selected as the most responsible Bidder(s) whose response conforms to the IRFP and meets the County’s requirements. The maximum amount of the contract shall not exceed $75,000 for the contract term, with services charged on an hourly basis. 

BACKGROUND
The HCSA’s mission is to achieve health equity by working in partnership to provide high quality services, foster safe and healthy communities, and promote fair and inclusive opportunities for all residents. Communities of color across the country and within Alameda County are being disproportionately impacted by COVID-19, reflecting long-standing institutional and structural racism and resulting in health, economic, social, and environmental inequities. 
In Alameda County, certain populations are disproportionately affected by the COVID-19 virus. Latinos account for 42% of confirmed COVID-19 cases, while comprising 22% of the county population; and, African-Americans account for 14% of cases, while comprising 10% of the county population. The highest case rates of COVID-19 are reported in zip codes in East Oakland, the unincorporated areas of Ashland, Cherryland, and Fairview, as well as in Hayward. 

Racial differences in COVID-19 outcomes stem from inequitable access to a broad range of resources that enable people to be healthy, such as: 

· health insurance and quality health care, 

· adequate income and employment benefits like paid sick leave,

· food security,

· affordable, healthy housing,

· clean air and water, and

· safe, well-resourced neighborhoods.
Given these conditions and others, HCSA seeks social marketing campaign services, proposed by the Bidder, that incorporate a social justice and health equity lens throughout the development and delivery of assets and tools. The goal of the intended campaign is improved community health. 
SECTION 2: 
SCOPE OF WORK & DELIVERABLES
The selected awarded Bidder(s) shall provide HCSA with the following services and deliverables under the direction of the Strategic Initiatives and Public Affairs Director and/or the Public Information Director:
1) Development of tools and templates for agency staff to use in the deployment of public information and guidance; 
2) Facilitation and refinement of methods to expand current communications efforts to reach community organizations and outlets (large and small), policy makers, and residents with messaging that promotes adoption of prevention and health promotion measures (e.g., stay in place, maintain space, cover face, wash hands, cover mouth) and sustained behavior change; 
3) Creation of messaging that is empathetic, culturally relevant (including language specific needs), inclusive, and balances the Health Officer orders with consideration of the social determinants of health;
4) Project Management; and
5) Development of print, TV, web, and social media campaigns and strategies including editing and post production services.
Requirements:

· The Bidder shall employ design that is durable for the long-term, supporting agency brand management and direction long after the current pandemic. 
· The Bidder shall collaborate and partner with additional HCSA staff, community based organizations (CBOs), subject matter experts, or other partner entities as requested by the County to develop and implement the scope of work. 
· The Bidder shall make all products available in a variety of widely accessible formats (i.e., Word, PPT, Canva) as determined through the planning process in conjunction with HCSA. HCSA shall have full ownership rights for any materials produced including all “extra” concepts that were not included in the final products; the Bidder shall provide these materials to HCSA. 

· The awarded Bidder may also be expected to use a Results-Based Accountability Framework to communicate data and impact via video projects. (For an introduction to Results-Based Accountability see: https://www.youtube.com/watch?v=RtBC89F3Xi4; and other sources such as:  https://clearimpact.com/results-based-accountability/). 
SECTION 3: QUALIFICATION REQUIREMENTS
BIDDER MINIMUM QUALIFICATIONS

1. Bidder shall possess all permits, licenses and professional credentials necessary to supply product and perform services as specified under this IRFP.
2. Bidder shall also possess the following:

a. At least three (3) years of regular and continuous experience in strategic communications and/or related services. 
b. Experience completing at least three (3) campaigns for social justice, health promotion, or community advocacy programs. Through these campaigns, Bidder shall demonstrate specific experience in developing materials that educate, involve, and/or empower stakeholders.
c. An understanding of the social determinants of health, health inequities and their impact on health status, as demonstrated through project products and/or educational background. For reference see: https://www.healthypeople.gov/2020/topics-objectives/topic/social-determinants-of-health and related documents); and
d. Demonstrated experience in one or more of the following areas: consensus-building; ability to work effectively with consumers from a variety of backgrounds; and/or messaging that is culturally relevant and available in all languages needed to reach the specific consumer populations.
ADDITIONAL REQUIREMENTS
A. Small and Emerging Locally Owned Business: 
For purposes of this bid, applicable industries include, but are not limited to, the following NAICS Code(s):   541613, 541820.
A small business is defined by the United States Small Business Administration (SBA) as having no more than the number of employees or average annual gross receipts over the last three (3) years required per SBA standards based on the small business's appropriate NAICS code.

An emerging business is defined by the County as having either annual gross receipts of less than one-half (1/2) that of a small business OR having less than one-half (1/2) the number of employees AND that has been in business less than five (5) years.

In order to participate herein, the small or emerging business must also satisfy the locality requirements and be certified by the County as a Small or Emerging, local business.  To access the online (pdf) version of this application please go to: http://www.acgov.org/auditor/sleb/forms/commonapp.pdf.
A locally owned business, for purposes of satisfying the locality requirements of this provision, is a firm or dealer with fixed offices and having a street address within the County for at least six (6) months prior to the issue date of this IRFP; and which holds a valid business license issued by the County or a city within the County.

The County is vitally interested in promoting the growth of small and emerging local businesses by means of increasing the participation of these businesses in the County’s purchase of goods and services. As a result of the County’s commitment to advance the economic opportunities of these businesses the following provisions shall apply to this IRFP:

a. For procurements over $25,000, if Bidder is certified by the County as either a small and local or an emerging and local business, the County will provide a five percent (5%) bid preference.  However, a bid preference cannot override a State law, which requires the granting of an award to the lowest responsible bidder.  Bidders not meeting the small or emerging local business requirements set forth above do not qualify for a bid preference and must subcontract with one or more County certified small and/or emerging local businesses for at least twenty percent (20%) of Bidder’s total bid amount in order to be considered for the contract award.  SLEB subcontractors must be independently owned and operated from the prime contractor with no employees of either entity working for the other.  

b. Bidder, in its bid response, must submit written documentation evidencing a firm contractual commitment to meeting this minimum local participation requirement. Participation of a small and/or emerging local business must be maintained for the term of any contract resulting from this IRFP. Evidence of participation shall be provided immediately upon request at any time during the term of such contract. 

The County reserves the right to waive these small/emerging local business participation requirements in this IRFP, if the additional estimated cost to the County, which may result from inclusion of these requirements, exceeds five percent (5%) of the total estimated contract amount or Ten Thousand Dollars ($10,000), whichever is less.

The following entities are exempt from the Small and Emerging Local Business (SLEB) requirements as described above and are not required to subcontract with a SLEB.  If you apply and are certified as a SLEB, you will receive a 5% SLEB bid preference:

· non-profit community based organizations (CBOs) that are providing services on behalf of the County directly to County clients/residents

· non-profit churches or non-profit religious organizations (NPO);
· public schools; and universities; and
· government agencies
Non-profits must provide proof of their tax exempt status. These are defined as organizations that are certified by the U.S. Internal Revenue Service as 501(c)3.
If additional information is needed regarding this requirement, please contact the Auditor-Controller’s Office of Contract Compliance and Reporting (OCCR) located at 1221 Oak Street, Room 249, Oakland, CA  94612 at Tel: (510) 891-5500, Fax: (510) 272-6502 or via e-mail at ACSLEBcompliance@acgov.org.
B. DEBARMENT/SUSPENSION POLICY (PURCHASES $25,000 and Over)

In order to prohibit the procurement of any goods or services ultimately funded by Federal awards from debarred, suspended or otherwise excluded parties, each bidder will be screened at the time of IRFP response to ensure bidder, its principal and their named subcontractors are not debarred, suspended or otherwise excluded by the United States Government in compliance with the requirements of 7 Code of Federal Regulations (CFR) 3016.35, 28 CFR 66.35, 29 CFR 97.35, 34 CFR 80.35, 45 CFR 92.35 and Executive Order 12549.
· The County will verify bidder, its principal and their named subcontractors are not on the Federal debarred, suspended or otherwise excluded list of vendors located at www.sam.gov; and
· Bidders are to complete a Debarment and Suspension Certification form, Exhibit D attached, certifying bidder, its principal and their named and unnamed subcontractors are not debarred, suspended or otherwise excluded by the United States Government

GUIDELINES FOR SUBMISSION OF BIDS

Interested Bidders should submit their proposals based on the following proposal format in no more than (7) single-sided pages (twelve point font, single or double-spaced, one-inch margins). Requested attachments do not count toward page limits.
A. Understanding of Need (1 page) - Describe the understanding of the needs, complexities, and requirements of this project, paying special attention to the health equity, social justice and culturally relevant aspects to the requested campaign.
B. Qualifications (2-3 pages) – Bidder shall describe their qualifications to successfully fulfill the obligations of the requested services/campaign.
1. Describe the background, mission, goals, programs, and services of the Bidder. Include specific references to the Bidder’s history and experience that relate to this project and demonstrate capacity to fulfill the required scope of services. Bidder should also describe their experience within the past three (3) years of providing a data-driven, decision-making process to help communities and organizations get beyond talking about problems to taking action to solve problems. 
2. State how the Bidder meets each of the Bidder Minimum Qualifications (1-2, including sub-points 2a-d) listed on pages 3-4 of this IRFP.
3. Describe the key individuals who will perform the services under this campaign and their roles on the team. Explain key team members’ relevant experience and expertise; describe each member’s general roles and responsibilities to achieve the project’s scope of services and each member’s time on the project. Indicate who will be the primary liaison with HCSA and describe the infrastructure of your team. Attach resumes for key team members. (Note: Resumes do not count toward the page limit).
4. Describe at least three (3) campaign projects completed  that demonstrate the Bidder’s experience and capacity in planning, designing, and delivering services relevant to social justice, health promotion, or community advocacy programs, and the experience of the key team members who would perform the services described in this IRFP. For each campaign project, briefly describe the overall goal/purpose, key stakeholders and partners involved, the Bidder’s primary role and approach, major achievements, and challenges and how they were addressed. 
5. Recent Samples (not included in the page count restriction) – Include links to recent work that aligns with the requirements of this project. Samples should represent projects completed within the past three (3) years. 
C. Approach (1-2 pages) - Describe the approach and process for conducting the activities in the scope of work.

1. Describe the Bidder’s project and management approach in addressing the planning, development, coordination, and delivery of services described in this IRFP. 
2. Describe a scope of work that includes all services to be provided and resources needed, including the social marketing campaign services/deliverables described in the Scope of Work & Deliverables section above. Provide an explanation of how the Bidder and team will participate and engage in the components of this project with the key partners to achieve the goals and activities.  
3. Describe the plan and timeline for the implementation of the services and completion of the deliverables. This should demonstrate the Bidder’s capacity to begin program implementation by September 1, 2020 or earlier and to complete the scope of work, as described in the Scope of Work & Deliverables section above, by the end of the one (1) year contract term. Describe the start-up requirements and the lead time necessary to begin providing services as part of your implementation plan.
D. Cost (1 page) - In a brief narrative referencing the Bidder’s line-item budget included with Exhibit A – Bid Form, describe the proposed fee and invoicing structure. Include all initial and on-going costs for the services outlined above. 
E. References: Bidders must use the attached templates to provide references.
Bidders are to provide a list of three (3) references.  References must be satisfactory as deemed solely by County. References should have similar scope, volume and requirements to those outlined in these specifications, terms and conditions.
· Bidders must verify the contact information for all references provided is current and valid.

· Bidders are strongly encouraged to notify all references that the County may be contacting them to obtain a reference.

The County may contact some or all of the references provided in order to determine Bidder’s performance record on work similar to that described in this request.  The County reserves the right to contact references other than those provided in the Response and to use the information gained from them in the evaluation process.
F. Insurance certificates are not required at the time of submission.  However, by submitting a bid in response to this IRFP, the Contractor agrees to meet the minimum insurance requirements stated in the IRFP.  This documentation must be provided to the County, prior to award, and shall include an insurance certificate and additional insured certificate, naming the County of Alameda, which meets the minimum insurance requirements, as stated in the attached County of Alameda Minimum Insurance Requirements Form.
SECTION 4: CRITERIA FOR SELECTION
The criteria by which each response will be judged are as follows for a total of 100 points possible:

A. Understanding of Need – The extent to which the Bidder demonstrates an overall understanding of the purpose of the project, and the associated goals/outcomes, complexities, and requirements (20 points).

B. Qualifications – The extent to which the Bidder demonstrates a depth of relevant experience in social marketing campaigns, specifically with similar subject matter and/or successful campaign outcomes (30 points).  

C. Approach – The extent to which the described services, approach, and implementation timeline proposed by the applicant meets the needs of the County (30 points).

D. Cost – Should be reasonable, realistic and optimal for the requested services (20 points).

SECTION 5: ADDITIONAL INFORMATION
A. No response will be considered for award unless submitted in full electronically on or before July 10, 2020 at 2:00 PM to Erika.Adams@acgov.org.

B. Specifications in this informal request for proposal are carefully prepared describing the services desired. An appropriate addendum will be issued to all applicants, if necessary, stating revisions, deletions, or additions to be made to the specifications as a result of any inquiries.

C. Alameda County Health Care Services Agency (HCSA) reserves the right to reject any and all responses and to waive any informality or irregularity that does not have a monetary consideration when it is in the best interest and advantage of HCSA to do so. A discrepancy which offers a bidder an unfair advantage to will cause the bid to be disqualified.

D. In instances where an exception is taken to the IRFP that does not meet the minimum requirement, the bid will be disqualified.

E. HCSA shall require indemnification on behalf of itself and Alameda County entities with which it enters into agreements. In addition, HCSA requires proof of general liability insurance, workers compensation insurance, and evidence of organizational or individual travel insurance.

BID PROTEST / APPEALS PROCESS 

Health Care Services Agency prides itself on the establishment of fair and competitive contracting procedures and the commitment made to follow those procedures. The following is provided in the event that bidders wish to protest the bid process or appeal the recommendation to award a contract for this project once the Notices of Intent to Award/Non-Award have been issued. Bid protests submitted prior to issuance of the Notices of Intent to Award/Non-Award will not be accepted by the County.

1. Any Bid protest by any Bidder regarding any other Bid must be submitted in writing to the County’s Health Care Services Agency, ATTN: Rebecca Gebhart, Finance Director, located at 1000 San Leandro Blvd. Suite 300, San Leandro CA 94577, Fax: (510) 351-1367, before 5:00 p.m. of the FIFTH (5th) business day following the date of issuance of the Notice of Intent to Award, not the date received by the Bidder. A Bid protest received after 5:00 p.m. is considered received as of the next business day.
a. The Bid protest must contain a complete statement of the reasons and facts for the protest.

b. The protest must refer to the specific portions of all documents that form the basis for the protest.

c. The protest must include the name, address, email address, fax number and telephone number of the person representing the protesting party.

d. The County Agency/Department will transmit a copy of the bid protest to all bidders as soon as possible after receipt of the protest. 
2. Upon receipt of written protest, HCSA Finance Director, or designee, will review and evaluate the protest and issue a written decision. The Finance Director, may, at his/her discretion, investigate the protest, obtain additional information, provide an opportunity to settle the protest by mutual agreement, and/or schedule a meeting(s) with the protesting Bidder and others (as appropriate) to discuss the protest. The decision on the bid protest will be issued at least ten (10) business days prior to the Board hearing date.
The decision will be communicated by e-mail or fax, and certified mail, and will inform the bidder whether or not the recommendation to the Board in the Notice of Intent to Award is going to change. A copy of the decision will be furnished to all Bidders affected by the decision. As used in this paragraph, a Bidder is affected by the decision on a Bid protest if a decision on the protest could have resulted in the Bidder not being the apparent successful Bidder on the IRFP.
3. The decision of the HCSA Finance Director on the bid protest may be appealed to the Auditor- Controller’s Office of Contract Compliance and Reporting (OCCR) located at 1221 Oak St., Rm. 249, Oakland, CA 94612, Fax: (510) 272-6502. The Bidder whose Bid is the subject of the protest, all Bidders affected by the HCSA Finance Director’s decision on the protest, and the protestor have the right to appeal if not satisfied with the HCSA Finance Director’s decision. All appeals to the Auditor-Controller’s OCCR shall be in writing and submitted within five (5) business days following the issuance of the decision by the HCSA Finance Director, not the date received by the Bidder. An appeal received after 5:00 p.m. is considered received as of the next business day.
a. The appeal shall specify the decision being appealed and all the facts and circumstances relied upon in support of the appeal. 
b. In reviewing protest appeals, the OCCR will not re-judge the proposal(s). The appeal to the OCCR shall be limited to review of the procurement process to determine if the contracting department materially erred in following the IRFP or, where appropriate, County contracting policies or other laws and regulations. 
c. The appeal to the OCCR also shall be limited to the grounds raised in the original protest and the decision by the Health Care Services Agency Finance Director. As such, a Bidder is prohibited from stating new grounds for a Bid protest in its appeal. 

d. The decision of the Auditor-Controller’s OCCR is the final step of the appeal process. A copy of the decision of the Auditor-Controller’s OCCR will be furnished to the protestor, the Bidder whose Bid is the subject of the Bid protest, and all Bidders affected by the decision. 
4. The County will complete the Bid protest/appeal procedures set forth in this paragraph before a recommendation to award the Contract is considered by the Board of Supervisors.
5. The procedures and time limits set forth in this paragraph are mandatory and are each Bidder's sole and exclusive remedy in the event of Bid Protest. A Bidder’s failure to timely complete both the Bid protest and appeal procedures shall be deemed a failure to exhaust administrative remedies. Failure to exhaust administrative remedies, or failure to comply otherwise with these procedures, shall constitute a waiver of any right to further pursue the Bid protest, including filing a Government Code Claim or legal proceedings.
EXHIBIT A – BIDDER INFORMATION SHEET

Official Name of Bidder:      



Street Address Line 1:      



Street Address Line 2:      



City:      

State:      

Zip Code:      


Webpage:      


Type of Entity / Organizational Structure (check one):



 FORMCHECKBOX 
 Corporation

 FORMCHECKBOX 
 Joint Venture


 FORMCHECKBOX 
 Limited Liability Partnership

 FORMCHECKBOX 
 Partnership


 FORMCHECKBOX 
 Limited Liability Corporation

 FORMCHECKBOX 
 Non-Profit / Church


 FORMCHECKBOX 
 Other:      

Jurisdiction of Organization Structure:      



Date of Organization Structure:      

Federal Tax Identification Number:      

Primary Contact Information:

Name / Title:      

Telephone Number:      

Fax Number:      


E-mail Address:      

SIGNATURE: 

Name and Title of Signer:      

Dated this      

day of      

20     

EXHIBIT B
COUNTY OF ALAMEDA

INFORMAL REQUEST FOR PROPOSAL No. HCSA-0220
for
Social Marketing Campaign for HCSA
BID FORM

Cost can be submitted using the bid form below. Alterations and changes are permitted, but must clearly show key personnel line item costs. This quote should be inclusive of all deliverables performed over the twelve (12) month contract period, and any other costs associated with service provision. Please refer to the IRFP Guidelines for Submission of Bids for more instruction on bid submission. 

	Description 
	Hourly Rate
	Hours
	Maximum Amount

	Key Personnel Performing Services
	
	
	

	1. Partner
	
	
	

	2. Senior Consultant
	
	
	

	Total Cost of Potential Staff Per Hour
	
	
	

	Total Amount of Contract Not to Exceed
	
	
	


	STATE ANY EXCEPTIONS TO COUNTY PROVISIONS OR TO SPECIFICATIONS BELOW. The County is under no obligation to accept any exceptions and such exceptions may be a basis for bid disqualification.

	

	VENDOR NAME
	

	VENDOR ADDRESS:
	

	VENDOR SIGNATURE:
	
	DATE


SMALL LOCAL EMERGING BUSINESS (SLEB)

PARTNERING INFORMATION SHEET

IRFP No. HCSA-0220 Social Marketing Campaign for HCSA
In order to meet the Small Local Emerging Business (SLEB) requirements of this IRFP, all bidders must complete this form as required below.

Bidders not meeting the definition of a SLEB (http://acgov.org/auditor/sleb/overview.htm) are required to subcontract with a SLEB for at least twenty percent (20%) of the total estimated bid amount in order to be considered for contract award.  SLEB subcontractors must be independently owned and operated from the prime Contractor with no employees of either entity working for the other.  This form must be submitted for each business that bidders will work with, as evidence of a firm contractual commitment to meeting the SLEB participation goal. (Copy this form as needed.)

Bidders are encouraged to form a partnership with a SLEB that can participate directly with this contract.  One of the benefits of the partnership will be economic, but this partnership will also assist the SLEB to grow and build the capacity to eventually bid as a prime on their own.  

Once a contract has been awarded, bidders will not be able to substitute named subcontractors without prior written approval from the Auditor-Controller, Office of Contract Compliance and Reporting (OCCR).

County departments and the OCCR will use the web-based Elation Systems to monitor contract compliance with the SLEB program (Elation Systems: http://www.elationsys.com/elationsys/).   

	 FORMCHECKBOX 
  BIDDER IS A CERTIFIED SLEB (sign at bottom of page)

SLEB BIDDER Business Name:       

SLEB Certification #:      

     SLEB Certification Expiration Date:      

NAICS Codes Included in Certification:      



	 FORMCHECKBOX 
  BIDDER IS NOT A CERTIFIED SLEB and will subcontract      % with the SLEB named below for the following goods/services:      

SLEB Subcontractor Business Name:       

SLEB Certification #:      

     SLEB Certification Expiration Date:      

SLEB Certification Status:   FORMCHECKBOX 
  Small /   FORMCHECKBOX 
  Emerging 

NAICS Codes Included in Certification:      

SLEB Subcontractor Principal Name:      

SLEB Subcontractor Principal Signature:  

Date:      



Upon award, prime Contractor and all SLEB subcontractors that receive contracts as a result of this bid process agree to register and use the secure web-based ELATION SYSTEMS. ELATION SYSTEMS will be used to submit SLEB subcontractor participation including, but not limited to, subcontractor contract amounts, payments made, and confirmation of payments received.
Bidder Printed Name/Title:____________________________________________________________________________

Street Address: _____________________________________________City_____________State______ Zip Code______

Bidder Signature: 

Date:      

REFERENCES

IRFP for HCSA-0220  Social Marketing Campaign for HCSA
Bidder Name:      

	Company Name:      
	Contact Person:      

	Address:      
	Telephone Number:      

	City, State, Zip:      
	E-mail Address:      

	Services Provided / Date(s) of Service:      


	Company Name:      
	Contact Person:      

	Address:      
	Telephone Number:      

	City, State, Zip:      
	E-mail Address:      

	Services Provided / Date(s) of Service:      


	Company Name:      
	Contact Person:      

	Address:      
	Telephone Number:      

	City, State, Zip:      
	E-mail Address:      

	Services Provided / Date(s) of Service:      


	Company Name:      
	Contact Person:      

	Address:      
	Telephone Number:      

	City, State, Zip:      
	E-mail Address:      

	Services Provided / Date(s) of Service:      


	Company Name:      
	Contact Person:      

	Address:      
	Telephone Number:      

	City, State, Zip:      
	E-mail Address:      

	Services Provided / Date(s) of Service:      


INSURANCE REQUIREMENTS

[image: image4.png]



Insurance certificates are not required at the time of submission; however, by signing Exhibit A – Bidder Information Sheet, the bidder agrees to meet the minimum insurance requirements stated in the IRFP, prior to award. This documentation must be provided to the County, prior to award, and shall include an insurance certificate and additional insured certificate, naming the County of Alameda, which meets the minimum insurance requirements, as stated in this Exhibit C – Insurance Requirements. 

The following page contains the minimum insurance limits, required by the County of Alameda, to be held by the Contractor performing on this IRFP:   

*** see next page for county of alameda minimum insurance requirements ***

[image: image1.emf]
EXHIBIT D

DEBARMENT AND SUSPENSION CERTIFICATION

COUNTY OF ALAMEDA

For Procurements Over $25,000

INFORMAL REQUEST FOR PROPOSAL No. HCSA-0220 
for
Social Marketing Campaign for HCSA
The contractor, under penalty of perjury, certifies that, except as noted below, contractor, its principals, and any named and unnamed subcontractor:

· Is not currently under suspension, debarment, voluntary exclusion, or determination of ineligibility by any federal agency;

· Has not been suspended, debarred, voluntarily excluded or determined ineligible by any federal agency within the past three years;

· Does not have a proposed debarment pending; and

· Has not been indicted,  convicted, or had a civil judgment rendered against it by a court of competent jurisdiction in any matter involving fraud or official misconduct within the past three years.

If there are any exceptions to this certification, insert the exceptions in the following space.

Exceptions will not necessarily result in denial of award, but will be considered in determining bidder responsibility.  For any exception noted above, indicate below to whom it applies, initiating agency, and dates of action.

Notes:    Providing false information may result in criminal prosecution or administrative sanctions.  The above certification is part of the Proposal.  Signing this Proposal on the signature portion thereof shall also constitute signature of this Certification.

BIDDER: ________________________________________________________________________________________________

PRINCIPAL: _______________________________________________  TITLE: _______________________________________
SIGNATURE: ______________________________________  DATE: _________________________________

EXHIBIT E

CONTRACT COMPLIANCE REPORTING REQUIREMENTS

Procurements $25,000 and Over

COUNTY OF ALAMEDA

INFORMAL REQUEST FOR PROPOSAL No. HCSA-0220
for
Social Marketing Campaign for HCSA
Upon receipt of signed contract documents, prime contractor shall immediately enter/assign subcontractors in the System, confirm payments received from the County within 5 business days in the System, immediately enter payments made to subcontractors and ensure that subcontractors confirm they received payments within 5 business days in the System. Subcontractors shall confirm their payments received from the prime contractor within 5 business days in the System.

Alameda County Contract Compliance System training and ongoing support are provided at no charge to contractors and participating sub-contractors awarded a contract as a result of this bid process for this project.  Contractors having contracts with the County which have a start date on or after July 1, 2007 should schedule a representative from their office/company, along with each of their subcontractors, to attend training.  Call Elation Systems at 925-924-0340 for the training schedule.  A special access code will be provided to contractors and subcontractors participating in this contract awarded to allow use of the System free of charge.

It is the Contractor’s responsibility to ensure that they and their subcontractors are registered and trained as required to utilize the Alameda County Contract Compliance System. Training sessions are approximately one hour and will be held periodically in a number of locations throughout Alameda County. 

EXHIBIT F
REQUEST FOR BID PREFERENCE
PROCUREMENTS 25,000 and OVER

COUNTY OF ALAMEDA

INFORMAL REQUEST FOR PROPOSAL No. HCSA-0220
for
Social Marketing Campaign for HCSA
PLEASE READ AND COMPLETE THIS FORM CAREFULLY:  

IF YOU WOULD LIKE TO REQUEST THE SMALL AND LOCAL BUSINESS, OR EMERGING AND LOCAL BUSINESS BID PREFERENCE, COMPLETE THIS FORM AND RETURN IT WITH YOUR IRFP/Q SUBMITTAL.  
Subject to the requirements of the SLEB program and the criteria of each procurement process, the maximum bid evaluation preference points for being certified SLEB for this Informal Request for Quote is 5%.  Compliance with the SLEB program is required for goods, services and professional services contracts, including but not limited to architectural, landscape architectural, engineering, environmental, land surveying, and construction project management services projects.
Check the appropriate box below and provide the requested information.

	· Request for 5% SMALL Local Business Bid Preference  

OR 

· Request for 5% EMERGING Local Business Bid Preference

(Complete certification information below)

	SLEB Certification #:
	
	 SLEB Certification Expiration Date 
	                /               /     

	NAICS Codes Included in  SLEB Certification
	


The Undersigned declares that the foregoing information is true and correct:

	Print/Type Name:
	

	Print/Type Title:
	

	Signature: 
	

	Date:
	



